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THE CABLE TV MARKET
IN INDIA: FUELED BY

TECHNOLOGY AND
CONSUMER TRENDS

India’s cable TV market is undergoing a
transformative phase, with multiple factors contributing to
its evolution:

♦ Digitalization and Technological Advancements:
The transition from analog to digital broadcasting
has led to better picture quality and an expanded
range of channels. Coupled with the widespread
adoption of high-speed internet and smartphones,
mobile streaming has become a popular medium for
on-the-go content consumption.

♦ Emergence of IPTV: Internet Protocol TV (IPTV) is
emerging as the fastest-growing technology
segment, offering a seamless integration of broadcast
and on-demand content.

♦ Rising Regional Content Demand: Broadcasters are
increasingly catering to diverse linguistic audiences,
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Baart ka kobala TIvaI baajaar ek pirvat-nakarI carNa sao gaujar
rha hO̧  ijasako ivakasa maoM k[- kark yaaogadana do rho hOM:

♦ iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait:iDijaTlaIkrNa AaOr tknaIkI ]nnait: enaala^ga sao iDijaTla
p`saarNa maoM pirvat-na ko karNa baohtr ica~ gauNava<aa AaOr caOnalaaoM
kI ivastRt EaRMKlaa saamanao AayaI hO.ha[-–spID [MTrnaoT AaOr
smaaT-faona ko vyaapk ]pyaaoga ko saaqa¸ maaobaa[la sT/IimaMga calato–
ifrto kMToMT doKnao ka ek laaokip`ya maaQyama bana gayaa hO.

♦ Aa[ -pITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya:Aa[ -p ITIv a I ka ]dya: [ M Tr n a o T  p ` a o T a ok a ^ l a  T I v a I
³Aa[-pITIvaI´ sabasao tojaI sao baZ,to p`aOVaoigakI KMD ko $p maoM
]Bar rha hO̧  jaao p`saarNa AaOr Aa^na iDmaaMD saamaga`I ka inabaa-Qa
ekIkrNa p`dana krta hO.
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BaaYaa[- dSa-kaoM kao saovaa p`dana kr rho hOM¸ jaao sqaanaIya AaOr
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driven by the demand for vernacular and regional
programming.

♦ Satellite Internet Boom: Low-Earth orbit (LEO)
satellite constellations are driving high-speed
internet adoption in rural and underserved areas,
bridging the connectivity gap.

♦ Digital Transformation of Cable TV: Government
regulations and consumer demand for superior
picture quality have accelerated the shift from analog
to digital cable TV.

REVENUE PROJECTIONS
♦ The Indian broadcasting and cable TV market, valued

at USD 13.61 billion in 2023, is expected to grow at a
CAGR of 7.85%, reaching approximately USD 21.06
billion by 2029.

♦ Subscription revenues dominate the market, playing
a crucial role in shaping industry dynamics.

♦ The satellite communication market is set to grow
from USD 3.07 billion in 2025 to USD 6.81 billion by
2030, registering a robust CAGR of 17.27% during
the forecast period.

CHALLENGES IMPACTING THE INDUSTRY
While the industry is poised for growth, it faces

several challenges:

xao~Iya p`aoga`aimaMga kI maaMga sao p`oirt hOM.
♦ s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a :s a OT o l a a[T Aa O r [ MTrn a oT b a U m a : l a a o –Aq a - –Aa ^ i b a - T

³ela[-Aao´ saOTolaa[T naxa~ ga`amaINa AaOr Aivakisat xao~aoM mao M
ha[- spID [MTrnaoT Apnaanao kao baZ,avaa do rho hOM ijasasao
knaoi@TivaTI kI kmaI dUr hao rhI hO.

♦ kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa:kobala TIvaI ka iDijaTla $paMtrNa: sarkarI ivainayamana
AaOr baohtr ip@car @vaailaTI ko ilae ]pBaao@ta maaMga nao
enaalaa^ga sao iDijaTla kobala TIvaI maoM badlaava kao gait dI hO.

rajasva Ana u m aanarajasva Ana u m aanarajasva Ana u m aanarajasva Ana u m aanarajasva Ana u m aana
♦ BaartIya p`saarNa AaOr kobala TIvaI baajaar¸ ijasaka maUlya 2023 maoM

13º61 ibailayana AmaoirkI Da^lar hO̧  ko 7º85‰ kI saIejaIAar
sao baZ,nao kI ]mmaId hO̧  jaao 2029 tk lagaBaga 21º06 ibailayana
AmaoirkI Da^lar tk phuMca jaayaogaa.

♦ sabsaËIPSana rajasva baajaar pr havaI hO̧  jaao ]Vaoga kI gaitSaIlata
kao Aakar donao maoM mah%vapUNa- BaUimaka inaBaata hO.

♦ saOTolaa[T saMcaar baajaar 2025 maoM 3º07 ibailayana AmaoirkI Da^lar
sao baZ,kr 2030 tk 6º81 ibailayana AmaoirkI Da^lar tk
phuMcanao vaalaa hO̧  jaao pUvaa-naumaana AvaiQa ko daOrana 17º27‰ kI
majabaUt saIejaIAar dja- krogaa.

]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M]Vaoga kao p`Baaivat krnao vaalaI ca unaa Oityaa M
jabaik ]Vaoga ivakasa ko ilae tOyaar hO̧  [sao k[- caunaaOityaaMo ka

saamanaa krnaa pD, rha hO:
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♦ OTT Competition: Platforms like Netflix, Amazon
Prime Video, and Disney+ Hotstar offer on-demand
content, creating a significant threat to traditional
cable and satellite TV providers.

♦ Infrastructure Costs: Expanding services to remote
areas involves substantial investments in technology
and logistics.

♦ Regulatory Hurdles: Navigating complex
regulations, including spectrum allocation and
compliance with broadcasting standards, adds
operational challenges for service providers.

♦ Content Piracy and Copyright Issues: Unauthorized
distribution continues to erode revenue streams and
complicate legal compliance.

SATELLITE AND CABLE TV MARKET GROWTH
The increasing penetration of internet services and

satellite-based applications, supported by government
initiatives, has propelled market expansion:

♦ DTH Services Growth: Direct-to-home (DTH)
services remain a key player, providing a wide array
of channels and advanced features.

♦ Broadband Demand: Factors such as remote work,
online education, and streaming entertainment have

driven a surge in broadband adoption, further
boosting satellite internet and digital cable markets.

FUTURE OUTLOOK
India’s broadcasting and cable TV market is on a

remarkable growth trajectory, driven by technological
advancements and changing consumer habits. However,
for sustained growth, the industry must address challenges
posed by OTT competition, regulatory complexities,
infrastructure costs, and content piracy.

In summary, while the market is brimming with
opportunities, a balanced regulatory framework, innovative
technology deployment, and strategic investment will be
key to maintaining its growth momentum.

♦ AaoTITI p`itspQaa-:AaoTITI p`itspQaa-:AaoTITI p`itspQaa-:AaoTITI p`itspQaa-:AaoTITI p`itspQaa-: naoTiFlask¸ Amaojana p`a[ma vaIiDyaao AaOr
iDjnaI Plasa ha^TsTar jaOsao PlaoTfa^ma- Aa^na iDmaaMD kMToMT p`dana
krto hOM̧  jaao parMpirk kobala AaOr saOTolaa[T TIvaI p`dataAaoM ko
ilae ek baD,a Ktra pOda krto hOM.

♦ AvasaMrcanaa laagat:AvasaMrcanaa laagat:AvasaMrcanaa laagat:AvasaMrcanaa laagat:AvasaMrcanaa laagat: dUrdraja ko xao~aoM maoM saovaaAaoM ka ivastar
krnao ko ilae p̀aOVaoigakI AaOr rsad maoM pyaa-Pt inavaoSa kI AavaSyakta
haotI hO.

♦ ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM:ivainayaamak baaQaayaoM: spo@T/ma AavaMTna AaOr p`saarNa maanakaoM
ko Anaupalana saiht jaiTla ivainayamaaoM kao naoivagaoT krnaa¸ saovaa
p`dataAaoM ko ilae pircaalana caunaaOityaaoM kao baZ,avaa dota hO.

♦ saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T ma u_o:saamaga `I caa orI AaOr ka^pIra[T mau_o: AnaiQakRt ivatrNa
rajasva QaaraAaoM kao naYT kr rha hO AaOr kanaUnaI Anaupalana kao
jaiTla banaa rha hO.

saOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va RiwsaOTolaa[T AaOr kobala TIvaI baajaar ma o M va Riw
sarkarI phlaaoM Wara samaiqa-t [MTrnaoT saovaaAaoM AaOr saOTolaa[T AaQaairt
Anaup`yaaogaaoM kI baZ,tI phuMca nao baajaar ko ivastar kao baZ,avaa idyaa hO:

♦ DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw:DITIeca saovaaAao M mao M vaRiw: Da^yaro@T–TU–haoma ³DITIeca´
saovaayaoM ek p`mauK iKlaaD,I banaI hu[- hO̧  jaao k[- trh ko caOnala
AaOr AaQauinak sauivaQaayaoM p`dana krtI hOM.

♦ ba`a^DbaO MD maaMga:ba`a^DbaO MD maaMga:ba`a^DbaO MD maaMga:ba`a^DbaO MD maaMga:ba`a^DbaOMD maaMga: dUr sao kama krnaa¸ Aa^nalaa[na iSaxaa AaOr
sT/IimaMga manaaorMjana jaOsao karkaoM nao ba`a^DbaOMD Apnaanao maoM tojaI laa dI

hO̧  ijasasao saOTolaa[T [MTrnaoT AaOr iDijaTla baajaar kao baZ,avaa
imalaa hO.

BaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNaBaivaYya ka dRiYTkaoNa
Baart ka p`saarNa AaOr kobala TIvaI baajaar tknaIkI p`gait AaOr

baZ,tI ]pBaao@ta AadtaoM ko karNa ]llaoKnaIya ivakasa ke pqa pr
hO.halaaMik¸ inarMtr ivakasa ko ilae¸ ]Vaoga kao AaoTITI p`itspQaa-¸
inayaamak jaiTlataAaoM̧  bauinayaadI Z,aMcao kI laagat AaOr saamaga`I kI caaorI sao
]%pnna caunaaOityaaoM ka samaaQaana krnaa haogaa.

saMxaop maoM̧  jabaik baajaar AvasaraoM sao Bara hO̧  ek saMtuilat inayaamak
Z,aMcaa¸ navaIna p`aOVaoigakI kI tOnaatI AaOr rNanaIitk inavaoSa [sakI ivakasa
gait kao banaayao rKnao ko ilae mah%vapUNa- haoMgao.




